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Abstract: One of India's leading commercial and industrial states, Maharashtra, has
identified tourism as a key driver of economic development. The Maharashtra
government has identified tourism as a key sector for the state to provide both economic
growth and new jobs. With an increase in foreign visitors, Maharashtra became India's
second most popular entrance point in 2011. Additionally, the travel and tourism
business, which includes transportation, storage, communication, trade, hotels, and
restaurants, contributed 20-22% to the state's GDP and 3.5-6% of the state's jobs.
Maharashtra's dedication to the tourist sector is shown in the state's promotion and
development programs.
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I. INTRODUCTION

As of March 11, 2021, almost 119 million people were infected with COVID-19 throughout the
world. Roughly 94 million individuals were still alive after the pandemic, whereas 2.6 million had
perished. At the height of the epidemic, the tourist sector shut down, and the World Travel and
Tourism Council issued a warning that 174 million travel and tourism jobs throughout the world
are in danger (World Travel and Tourism Council, 2020; Worldometer, 2020; World Economic
Forum, 2020; UNWTO, 2020). In spite of optimistic predictions that international travel and
tourism would swiftly increase to 1.8 billion by 2030, the business as we knew it had collapsed by
March of that year. (Holden, 2016; UNTWO, 2017) The information presented from this point of
view is timely and important. The ever-increasing number of tourists flocking to national parks and
the growing interest in encounters with exotic species are two factors that have greatly influenced
the focus of this viewpoint (Balmford et al., 2009; Curtin and Kragh, 2014; Holden, 2016; Steven et
al., 2020). The number of coronavirus (COVID-19) infections confirmed in India exceeds 11
million (Department of Health, 2009, 2021). The most recent instances of COVID-19 are
consistently being reported from the state of Maharashtra. More than 22 million instances have
been documented in the Indian state of Maharashtra so far (Department of tourism, 2021).

Damage to the wildlife tourism industry has been severe since the nationwide lockdown was
proclaimed at the end of March 2020. The shutdown occurred during the peak season for
ecotourism, which is April and May. An increasing number of people are visiting national parks
and other wildlife preserves to witness animals in their natural settings.
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II. REVIEW OF LITERATURE

The influence of Pavithra Shetty's COVID-19 on the tourism sector states that in 2021, government
involvement in the development of adaptability administrations and oversight of security
conventions would be another important weapon to attract potential clients and provide constrained
pricing (Shetty, 2021). The tourism industry can benefit from innovation in a number of ways,
including by providing a more pleasant experience for visitors, embracing environmentally friendly
practices, providing more individualized service to adventurers, facilitating last-minute
reservations, and placing more emphasis on the health and wellness of its customers. Dogra T. 2020
suggests that organizations collaborate to guarantee the cleanliness of key tourist venues like hotels
and restaurants in order to restore people's faith that tourist hotspots and services are typically
secure from COVID-19 infestations. To be specific, Rajeev Mishra Future-Looking Suggestions for
the Year 2020 The current monetary shortfall in the tourist sector will be impossible to overcome
without government help. Urgent action is required from the government to reduce taxes on the
tourism business, give additional funds for the industry, and maybe even provide some lenient
credits at reduced interest rates. On behalf of Pravin Kumar Patel, Jaya Sharma, Shivali Kharoliwal,
and Prashant Khemariyain the year 2020. This paper suggests that after a pandemic, governments
and financial institutions should review travel industry patterns to avoid making the same mistakes
twice.

III. METHODOLOGY
The paper is based on secondary data reviewed from various newspapers, journals, articles related
to tourism, and documents from the tourism department of Maharashtra. This paper sets the scene
and gives a perspective on the potential sustainable strategies of post-COVID-19 analysis on
tourism services.

IV. RESULTS AND FINDINGS

4.1 Sustainable Tourism: The Need of the Hour

The government of Maharashtra has been working on creating a variety of tourism circuits, such as
the fort circuit, the Buddhism circuit, and the Bhakti circuit, to complement well-known tourist
spots like Shirdi, Siddhivinayak, the three and a half Shaktipeeths, Pandarpur, Ashtavinayak, and
Shegaon. MilindBorikar, Director, Directorate of Tourism (DoT), Maharashtra Tourism, said in a
statement, "I can say that we have a very optimistic and futuristic atmosphere to invest in
Maharashtra as well as to visit Maharashtra." He went on to say that the state government is
working on an eco-friendly policy that discusses deploying cleaner sources of energy like solar
power, wind power, and electric vehicles. As visitors, "what we are experiencing is the destruction
of our environment, which is extremely harmful for our future generations," he said (Free Press
Journal, 2022).
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4.2 Facilitating Adventure Travel

Since Maharashtra ranks fifth in the country for adventure tourism, it stands to reason that the
state's policies should prioritize the promotion of safe and exciting adventure tourism. Since the
state's economy depends on tourism, it is promoting extreme sports like mountaineering, trekking,
bungee jumping, mountain biking, cycling, canoeing, scuba diving, rafting, kayaking, zip-lining,
paragliding, hiking, exploring, canyoneering, sandboarding, caving, and rock climbing.

Sinhagad, a property owned by the Maharashtra Tourism Development Corporation (MTDC), has
been updated to provide contemporary conveniences in light of the many options for water sports
and outdoor exploration in the state. Additionally, the government has established a partnership
with the Maharashtra State Institute of Hotel Management and Catering Technology in Pune to
provide skill enhancement training to MTDC employees. When asked about the goals of these
projects, Aaditya Thackeray remarked, "These efforts are focused on promoting Maharashtra as a
highly sought-after tourism destination and presenting its distinct cultural character to the globe."
Accidents were occurring, and there were no regulations in place for adventurous tourists. The
policy is an effort to standardize adventure tourism across land, sea, and air modes. Every travel
agency that offers adventure vacations will be included. Aaditya elaborated on his earlier comment
by saying that this implies the tour operators "would have to follow all the requirements" while
planning adventure excursions for inexperienced visitors.

4.3 Sustainable Strategies

Sustainable methods rely on four primary components: the economy, the environment, society, and
culture. As a result, all parties involved in the production and consumption of sustainable tourism,
whether ruralization or urbanization, must work together if the industry is to succeed in the long run
(Cooper et al., 2008).

A. Cultural Sustainability Strategies in Maharashtra

The government of Maharashtra adopted a cultural tourism plan with the expectation that unique
facets of the state's extensive cultural heritage would be uncovered and marketed as an essential
element of the state's tourist industry. with the goal of recognizing the state's folk arts and putting
on programs featuring folk dance and music at popular tourist spots (Govt. of Maharashtra, 2006).
However, there is less money available to help individuals working in the entertainment industry
stay afloat. They are going to have to wait for the government to authorize the necessary funds.
There is a lot of interest in Bollywood stars right now, and as a result, the culture of Maharashtra
has been influenced by the celebrity culture of the state's major cities. No concrete action has been
taken by the entertainment sector to provide local folk artists with a platform for public
performance.

B. Environmental Impact and Sustainability Strategies in Maharashtra

Cities like Mumbai and Pune, which have experienced rapid growth in recent years, are now
grappling with a pollution crisis brought on by an increase in both domestic and foreign visitors.
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Authorities in these megacities have put in place strict rules for transportation and traffic in an
attempt to reduce the damage they do to the environment, but these steps have not been enough.
Every aspect of the natural and manmade environment feels the effects of tourism. Although there
are many complexities involved, there are measures that can be taken to ensure that tourism and the
environment can coexist for the foreseeable future. For example, the government has made plans to
expand ecotourism in response to rising demand, ensuring that protected areas like national parks,
wildlife refuges, and scenic lakes and forests remain unspoiled. Hill station government lodging
and sanctuaries are two examples of older buildings that might benefit from renovations. But in
reality, those costs and expenditures on old structures are higher than they are on new development.
Governments and non-governmental organizations (NGOs) provide funding and information on
eco-tourism to locals who rely on the land for their livelihood.

C. Economic Sustainability Strategies in Maharashtra

To ensure long-term viability, economic growth in both rural and urban areas must be equalized.
Policymakers in both the public and commercial sectors should work to alleviate poverty in both
rural and urban areas. Multiple authors (Shen et al. (2008) As previously stated, the government
and various private organizations and institutions are currently working in the research areas of
agriculture, nature (wildlife), medicine (health and safety), information technology and
communication, and finally human resource development in Maharashtra in order to provide better
employment opportunities for everyone and to generate and increase their income level and
standard of living for everyone.

D. Social Sustainability Strategies in Maharashtra

Stren and Polese's (2000) definition of social sustainability is "development (or growth) that is
compatible with the harmonious evolution of civil society." This means that it promotes conditions
that allow people from different backgrounds to live together peacefully and encourages their social
integration, all while raising living standards for everyone (Davidson, M., 2009).

Residents of Maharashtra, it seems, split their time between a variety of communities, each with its
own distinct culture and social norms. As a result, environmental sustainability, social progress, and
quality of life enhancement can all result from cultural exchange and the adoption of new ways of
life. For the people of Maharashtra, coming together in the face of natural catastrophes and other
traumatic events is a necessity. However, there might be disagreements over the precise locations
of cultural origin.

V. CONCLUSION
It is important for visitors and operators of tourist spots to be aware of the differences between
sustainable and nonsustainable ways of life. Then, in the long run, only the targeted increase over
the next decade to ten years will be possible without resorting to more intensive means. Constant
adaptation, monitoring, and strategic planning are essential for effective tourist management in
Maharashtra (GoM, 2006). Several approaches may be taken to boost tourism's competitiveness; all
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of them should be implemented with long-term sustainability in mind. Once people have a
foundational education or understanding about environmental issues and how to live more
sustainably, they will be better equipped to receive assistance in reaching their goals. The locals,
for instance, may benefit from a training program designed to prepare them to work as tour guides,
since this would help them learn about the area's rich history and its significance in modern times,
as well as how best to assist tourists. Given its importance in providing education and training to
those in need, it's no surprise that this government institution has four locations across India:
Mumbai, Pune, Nagpur, and Nashik.
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